hello@enkelmann.co.uk

I Jan Enkelmann
+447811960642

I am a multidisciplinary creative director and
communication designer. | have been working
with major design agencies, as well as an
independent branding design consultant.

With in-depth understanding of brands,
corporate identity and brand communications
across all media, | have been successfully
leading design teams and programmes for
many years.

Applying a holistic view, but also a forensic
attention to detail, my strength is to listen
and understand to get to the core of each
client’s brief.

I was instrumental in creating or
re-inventing brand identities for Vodafone,
Q8, Deutsche Bank, National Grid, RBS,
the International Tennis Federation and the
Moscow Stock Exchange.

I have developed the wayfinding system for
the National Gallery of Ireland, designed the
symbol for the London Congestion Charging
scheme and published an award-winning
book on the secrets of happiness.

Born and educated in Germany, | hold a
degree in Communication Design and an
MA in European Media.

www.enkelmann.studio



Brand creation /logo development / visual identity

amal

Launchedin 2022, Amalis a new online
retailer operating out of Dubai, bringing
an Amazon-like shopping experience to
untapped markets like Iraq and Egypt.

The task was to create a visual identity
that feels home-grown and resonates with
Middle-Eastern values and aesthetics, but
at the same time feels more refined and
sophisticated than other local providers.

Role

|was commissioned by Astound Commmerce tolead
the development of the visualidentity, providing a full
service from creatinginitial concepts to final artwork
and brand guidelines.

Agency
Astound/ Enkelmann Studio
London
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Get in the game.
With Amal.

Delivering aspirations.
As expected.
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Delivering aspirations.
As expected.
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Naming/ brand creation / visual identity

Coremont

Coremontisanewfintechbrandand
aspin-off of Brevan Howard, the renowned
hedge fund.

Coremont offersintegrated front-to-
back office services forrivalinvestment
managers and financial institutions.

Role

| developedthe logotype and oversaw the
brand creation and visualidentity project as the
Creative Director.

Agency

FinInternational
London
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Visual identity

Surrey Research Park

Surrey Research Park (SRP), a science park
closely associated with the University

of Surrey,isapioneerinitsfield. It has
anenviable trackrecord and a powerful
foundation on which tobuildaworld-class
science parkbrand.

However, itlacked a clear brand proposition
oridentity and was out of step withits peer
group, which have established more modern
brands, intune with their target audience.

We developed anew positioningaround the
brandidea of ‘Fuel your ambition’, which
envisions SRP asaplace for entrepreneurs
andglobal enterprise,and created a visual
identity that allows to bring this positioning
alive acrossall channels.

Role
Lead creative

Agency

Industry Branding
London

i

Surrey
Research
Park

Surrey Research Park Live Series

The role of
collaboration
networks in
accelerating
innovation

18 March 2022
Surrey Space Centre
6.30-7.30pm

Reserve my place

Join us for our next live chat with:

Mike Sewart

Director of Research,
Experimentation & Innovation
at Qineti@
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Surrey
Research
Park

Fuel
your
ambition

This is a place where those with
drive, grit and determination turn
ideas into innovations. a place where
people come to roll-up thair sleeves
and get things done.

Scale up
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Lorem ipsum dolor

Loremipsum dolor sit amet,
consectetur adipisicing elit, sed
eivsmod tempor incididunt ut lab
et dolore magna aliqua.

Ut enlm ad minim veniam, quis
nostrud exercitation ulamco labo
misi ut aliquip ex ea commaodo
consequat. Duls aute irure dolor m
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Surrey
Research
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Visual identity /logo design

hunu

hunustarted out with arevolutionary
collapsible, reusable coffee cup and only
tookamonthtobecome one of the most
successful crowdfunding projectsin history.
It cannow be foundin over 70 countries
around the world.

In2021, hunuisrelaunchingas afull-blown
lifestyle brand, promoting sustainable
livingwithanumber of new productsin
the pipeline.

Role

Iwas broughtinto develop the brandmark, visual
identity and brand guidelines for this client.

Agency

Perq Studio i
London
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Employee engagement / visual identity / campaign

~ 2&RBS

Bruisedinthe financial crisis,theRBS has ... ©
re-emergeddriven by theboldambitionto
become the UK's numberone banking group
for customer service, trustandadvocacy.

Inorderto deliver on this ambition, anew
bank-wide rallying call-Determined to
make a difference—waslaunchedacross the
group’s employees.|t's howthe bank brings
its purpose tolife,andhow colleagueslive

their values. i
‘ # - ' -

Role

As Creative Lead, | led the design team and
developed the idea of usingemoticons to
communicate ‘the many faces of determination’.

#Determined e K

London
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focus on It’s the spark that | t's the resolve It’s the focus on
periences. | says ‘What if?’ | 0 keep goine | great experiences.

ermined - #Determined " #Determine #Determined

The many faces of determination

RBS people are determined to make a Determined to make a difference provides
difference because they are proud about anopportunity to share pride and puta
themselves asindividuals, as professionalsand  face to those people who show positivity
asthe ‘faces’ of the bank. and determination, whatever the challenge.

Determination means many things to different ~ Our suite of emoticons all feature the
people anditinspires many differentemotions. ‘D’ of determinationandthey portray the

We use our faces—in the shape of emoticons— range of powerfulemotions that are
to communicate ourindividualemotionswhen  harnessedby colleaguesto makeareal
we talk about being determined to make and lasting difference.

adifference.
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Determination profiler

Anonline psychometric quiz, developed with the
University of Cambridge. The profiler was designed
to give you your ‘Face of determination’—one of 12
different profiles.

Over 40,000 employees have completed the
determination profiler and found their face of
determination.

Watch the RBS employee trailer video
https://vimeo.com/203893248
Use password: rbsvideo

Watch the Determined to make difference video
https://vimeo.com/200592915
Use password: rbsvideo
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Radicadl Visionary Curious
Challenger Challenger Challenger

© 0 O

Methodical Clear-thinking Focused
Perfectionist Perfectionist Perfectionist

O 06

Tenacious Decisive Brave
Trouper Trouper Trouper



Visualidentity / website

Ctrlio

UK'sinsurers win over 80% of their new
customers through price comparison
websites and 90% of sales come fromthe
top threeranked (cheapest) prices.

Mostinsurerslie outside these rankings
99% of the time because precise pricingis
difficultand evena 1% difference fromthe
topthree quotes matters.

Ctrlio's smart pricing platform works at the
interface between comparison websites
andinsurers, usingdatafromboth, to
provideinsurers with the diagnosis too
pricinginformation and the portfoli
controltobe competitive

Ctrlio were inurgentneed:
visualidentity and website torefl@
revolutionary offer.

Role

Working directly with the client, | developed the concept,
look and feeland layout of Ctrlio's new website.

Agency
Enkelmann Studio
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Rewvolutionising the Data you can trust
business of data
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ingurers do business forever rew risk insights in 8 way that
is aafe, traneparent and trusied,
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Unlocking
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digital
insurers and beokars are
nowve winning the most

profitable business, using
Ctrlio’s platform

Unlocking your digital advantage will lead to better results - all the time:

Beonchmark yous

The Advantage
Why ingurers are choosing Ctrlia

Unigque data Powerful platform Partnership approach
www.ctrlio.com

Insurers work with Ctrilo to win more of the right custemers,
at the best price = all of the time

Find out how Clifia canwork for you |

Delivering the digital advantage where it matters most

Winring the right policies comes down o 8 single momant. Ciris's platform analysed sver 1 billlon quates in the
tagt year to belp insurers and brokers achisve powariul resulls at the point of quote®
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Unlocking the
digital advantage

Insurers and brokers are now
winning the most profitable
business, using Ctrlio's platform.
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have a free drink on us first.
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Corporate communications

new visval identity
company presentation
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Brand guidelines

corporate identity
guidelines




Campaign

STOXX

Aleadingglobalindex providerand part
ofthe Deutsche Bérse Group, STOXX
repositionedits brand offer froma
benchmark provider to an‘Intelligent
Investments Factory’.

We were tasked with developinganew
agile 360 degree campaign conceptto
reflect this approach.

It proved tobe the flexible and practical
solutionforafast-paced brand and product
campaignacross digitaland print platforms,
aswellas animated video.

Role

Asthe Creative Director,

Ideveloped the overalllayer-based campaign
conceptand oversaw the implementation of
print, digitaland animated executions.

Agency
FinInternational
London
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Amodular system

By identifying that the STOXX product nomenclature

usesamodular system, we createdaset of visual
layers, each corresponding to the area of meaning

(e.g. the geographical coverage, type of product, its

Erand Layer

Conerige layer

Category layer

TING Al
ELEC VE COMBINATION

INNOVATIVE. GLOBAL. INDICES.

USPandthe STOXX branditself)inthe product name.
Thelayers thenformarich backgroundto astrong
heroimage, working with the campaign headline to
reflect the product's core value proposition.

STOX X
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Al SELECTING Al:
A DISRUPTIVE COMBINATION

THE FIRST UK LDI BOND INDICES TO
REFLECT PENSION SCHEMES LIABILITIES

TRANSFORMING OUR BENCHMARKS
FOR SUPERIOR PERFORMANCE
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i s o haie anks e wamron o A1 Thean Sechediogred Srwiend 80 weRied oS
5 i s gy e it s it At

Fiooed Gt Prs o6y wrovm 10icn comm /et e Comfncs

STOX X

Fer mos Infommintian, phei sad www s o

STOX sas o s

-

ceminci and conkack 1 tor an Medept dicision

STOXX

Watch the STOXX brand video
https://vimeo.com/383046348
Use password: stoxxvideo



Visual identity

The Culture Hub

In 2022, employer branding and marketing
communications agency WeLove9am
were building their own workshop and
conference centre next to heir offices in
Cirencester.

For the Culture Hub, they wanted a stand-
alone brand but it had to be closely linked to
the agency's established branding.

Role

Working directly with the management at WelLove9am,
| created the banding and visual language for the centre
in2022.

Agency
Enkelmann Studio
London
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Top products

Increase your business
profits and product
knowledge with us.

Find out mone

Top brands



Inter

Aalc

The standard for high
performance Wi-Fi

Founded in 2010, UX started with a plan to
be a one-stop-shop for wireless resellers,
installers, and all those who need access
to wireless communications.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijkimnopgrstuvwxyz
123456789021@£$%&();,.

ux.co.uk

Inter is a free-to-use Google font.

Ubiquiti
UniFi WiFi 6
Access Points

Latest generation WiFi 6
Access Point from Ublguiti
LUiniFi, featuring dual- band
2x2 MIMO Righly efficient
WiFi 8.




Naming / brand creation / visual identity

Power
Responsive

The energy worldis changing. The move to
alow carbon economy, coupled with rapid
advancesintechnology andinnovation, are
transformingelectricity supply. But supply
is only halfthe story. The challenge nowis to
exploit new opportunities by changing the
way we use electricity.

National Grid sitsat the heart of the UK's
energy system. Power Responsiveisan
initiative to get major corporationson
board to decrease or shift their electricity
consumption.

Role

|oversaw the creative process as
Creative Lead at The Team. lalso
designed the logo and developedthe
wider visual language.

Agency
The Team
London



power
responsive

Our world is changing. So is the
energy system that powers it.

Power Responsive is a collaborative
approach to turn debate into action
and realise the possibilities created
by demand side solutions.

nationalgrid
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Video

Forthelaunch of the brand, we created an
animated video which explains the principles
of Demand Side Response and what Power
Responsive set out to achieve.

Watch the animated launch film
https://vimeo.com/201742751
Use password: nationalgrid
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The Fixed Income
Challenge

12 June 2018 - 11.45am
Hotel Métropole

How to weather a changing rate
environment by applying systematic

clated with
equity investing, to the global fixed
Income market.

Got duration anyone?

Duration and convexity have been the

traditional metrics involved in fixed income

portfolio management. We at LGIP have

pioneered a unique investment approach
borrowed from well-established principles

in the equity markets.

ve have been genc

Re-brand

LGIP

LGIPisa Geneva-based hedge fund.

Like most small fund managers,

LGIP didn'thave abrand to speak of.
Their new positioningand visual identity
has become amajor differentiator that
has helped them stand apartin their field.

Role

lledthere-brandas Creative Director
atFinInternationalin 2018

Agency
FinInternational
London
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Brandmarks

GcAhead

BAHN & BUS

Go-Ahead Bahn & Bus

)X(dialogue®

Allianz 125 years Dialogue Congestion Charge IPM

British rail and bus operator winning Celebrating 125 years A2P SMS software solutions London traffic charging scheme Stockholm-based hedge fund

rail contracts in Germany (2014) (2016) (2001) (2017)

(2016)

The Culture Hub Vestey Foods International Tennis Federation CMS Olympic Tennis Event

Conference Centre Fine foods and farming business Centenary Global law firm London 2012

(2022) (2007) (2012) (2000) (2011)

. MOSCOW ( O )

Darzi Jordan International Bank ARAG Moscow Exchange Diageo
Healthcare consultancy London-based bank with Middle Eastern origins Legal insurance company Stock exchange Internal cyber security awareness campaign
(2013) (2011) (2002) (2011) (2017)




Brandmarks

\ -
4{Audentia

Audentia
Three-dimensional finance
(2017)

ux
Electronics retailer
(2021)

Igip

Q8 LGIP
Petrol retailer Swiss hedgefund
(2012) (2018)

Y || Pare-Balles Conseils

Mmanoto}

Pare-Balles Conseils Manoto TV
Bullet-proof glass London-based Iranian language TV channel

:— EXCHANGE

Russian Trading System
Moscow stock exchange
(2008)

Re

Joint venture between Capita and the
London Borough of Barnet

(2013)

BlueWatch

Blue Watch
Property safety scheme
(2013)

hu nu

hunu
Reusable coffee cups
(2021)

power
responsive

Power Responsive

National Grid bringing industry and
energy users together

(2015)

bluefin

(2020) (2010)
pi

Bluefin Amal
Business consultancy Online retailer
(2013) (2022)

coremont

Coremont
Fintech technology platform
(2018)

++K

Transtelekom
Russian telecomms
(2008)



More work samples at www.enkelmann.studio





